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Do you find marketing keeps getting pushed to the back burner? Maybe you’re
overwhelmed trying to do it all, and looking for help but not sure where to turn?
This guide will give you insight on the process of outsourcing your marketing,
when to take action, and what to watch for. 

After working with small businesses for over a decade, I noticed a huge gap in
service, affordability, and access to quality marketing for small businesses. You
don’t deserve to be nickel and dimed for every little request, or have your
marketing assets gatekeeped by any agency (I’ve seen it all!). 

You deserve better! I’m bridging the gap between the expense of hiring an in-
house professional or having to outsource to multiple agencies. With me, you can
partner with one experience professional for proactive, consitent service and
better results. 

I've helped nearly 100 small businesses around the world and as I always say,
“my passion is helping you grow yours.” So, let's go through this guide to see what
you should know! 
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Marketing consultant, creative strategist,
and small business owner.

Lindsey Burda

Bridging the gap.
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The goal of marketing is to build trust in your business and keep you top of mind
with your ideal client so when they are ready to buy, you are the first person they
think of. Some may be ready today, others may not be ready for 6 months; So,
consistency is fundamental.

Why digital marketing vs traditional? 
Digital marketing generates 50% more interactions with consumers than
traditional marketing and it is 62% cheaper.   

Digital marketing is a must.

Digital Marketing
Traditional Marketing

0% 25% 50% 75% 100%

Consumer Interactions 

Marketing Cost 

What's more? According to Hubspot research, there are 63,000 searches every
second on Google. That equals to 5.6 billion searches every day, and no doubt
some are searching for what you offer. But you have to show up to capture that
traffic and be found. 

For every business, big or small, digital marketing is no longer optional, if you wish
to reach your ideal client; However, it does takes time and will require a small
investment.

1

https://www.digitalthirdcoast.com/blog/digital-marketing-statistics-for-2020 and GoRemotely.com1
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Marketing ROI is different.
It is important to remember that marketing ROI is not like other “return-on-
investment” metrics. Marketing cannot (and should not) be measured only in 
sales. Marketing ROI is measured in many intangible ways, including:

Being top of mind

Increase in:
Reach
Awareness
Trust
Website traffic
Lead gen
Sign ups

Relationship building

Should these metrics lead to clients and sales? 
Yes, but it doesn't happen right away and it's not the only metric we want to
monitor because it's only once you establish awareness and trust that you will
see an increase in leads and sales. 

For example, your marketing could capture a high ticket lead, but that lead might
not be ready to purchase until 6 months later. Without consistent marketing
keeping you top of mind, that lead could move on to hiring someone else
instead. 

If you're not taking action to improve your efforts, or monitor traffic and leads,
perhaps it is time to outsource to avoid losing potential business.  
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Reduce the stress on you (or your employees): 
Marketing responsibilities typically fall onto you (or employees) who
already have a full plate of work. Marketing then ends up getting pushed to
the back burner where revenue is lost. 

Leverage industry expertise and experience: 
A marketing expert stays current on trends and technology, helping you
stay relevant and top of mind. Plus, they’ve seen every scenario and have
experience with what works and what doesn’t. 

Ensure consistency and ongoing support: 
With one professional dedicated to your marketing plan and strategy, you
ensure that your efforts are consistent and cohesive. 

Get an unbiased and clear view:
We are often too close to our business and it can narrow our view. An
outside marketing professional can see your business from the outside, the
bigger picture. They have a trained eye to then make any necessary
adjustment that will help better reach your ideal client.

Reduce costs:
Hiring a qualified in-house marketing expert is costly, and, for many small
businesses, it's simply overkill. Hiring multiple vendors can become costly
and time consuming to coordinate it all. Outsourcing to one professional
keeps cost down while keeping your marketing efforts professional and
consistent. 

Benefits of outsourcing.
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If your current marketing efforts
look something like this…

If you find your marketing is not effective or keeps getting pushed to the back
burner, then it might be time to take action and outsource.

But when thinking about outsourcing your marketing do you become
overwhelmed with the thought of coordinating it all with multiple vendors? One
for your social media, one for website design and management, one to manage
email campaigns while also keeping track of multiple invoices and deadlines, all
the while still handling all your day-to-day business operations?

Consider using an agency or consultant (like me!) that offers multiple services
that all work together cohesively and effectively. 

When to take action. 

You're not happy with your current marketing.

You're no further ahead than you were 6-12 months ago.

You are trying to do it all on your own. 

You don't know what you need or where to start.

You have untrained staff handling the marketing. 

You are overwhelmed with everything that has to be done. 

A few reasons you may be considering outsourcing could be that:
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One moment you may feel you're handling it all, then something arises
that needs your attention; Posting to social media then becomes
sporadic, you forget to send your email blast, and nothing is consistent
and you don’t have any actual data to work with to see what's 
actually working.  

Then you could be losing revenue
and it's time to take action.  

Everyone told you, “you have to be on social media for your business” but it
hasn't done much for you? Social media is a tool should be used to build trust
and drive traffic. If you're not driving followers off of social media to
something more valuable, it's harder to capture leads.

Your website is not generating traffic.

Social media is not generating leads.

If you have a website, a website alone will not generate traffic. Other elements
need to being working together with it. In addition, if your site is out dated, not
secure, or hard to navigate, visitors may leave and never return. In fact, 88% of
website visitors will not return to a website after a bad experience.  

Your marketing is not consistent.

But what should you outsource?
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If only it were that simple! Here's what you

really need...
BurdaMarketing.



Brand Development 
Website design and management
Social media content creation and management
Email campaigns
Marketing materials (digital brochures, etc.) 

Market research
This involves the study of your market, competitors, and ideal client. It helps
you identify and understand what your prospects need and how you can fill
that gap in the market. It involves diving deep into Google and other social
media analytics and can be tedious and too time consuming for small
businesses to do on their own.   

Strategy and planning
With a solid strategy you can properly define your brand image and
determine how to introduce your business to the world. Determine the best
platforms for marketing your business, and conduct keyword research for
SEO (search engine optimization) so your business can be found online. 

Creative Projects
Marketing materials that work together to deliver your message and target
your ideal client via the web, social media and email campaigns offer
awareness and lead generation. Creative projects include:

What to outsource.
(Hint: these all must work together)

When you work with a professional who understands the
importance of having it all work together to drive traffic online you

can ensure that your efforts are done with purpose. But not all
agencies are created equal. You need to know what to watch for.
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What to watch for when
outsourcing your marketing.  

Ownership of assets.
Be certain that you will have complete ownership of, and access to, all your
marketing assets, like your website, social media content and templates,
branded materials, and brand assets. I've seen agencies gatekeep assets
to keep you locked in to paying high fees. Be sure to read thoroughly
through any agreements you sign.

Pricing and hidden fees. 
Watch out for low prices followed by hidden costs and fees. It can be
extremely frustrating when you just want to update simple information on
your website only to find it will be an additional $500. Or that you have to
pay simply to talk to someone. 

Examples of work and case studies.
Marketing is your first impression on the world, you want to make sure it's a
good one! You also want to make sure that whoever you are working with
understands the importance of design and results it can bring. Look for
case studies or a portfolio of work. (See mine at burdamarketing.com/my-
work) 

I believe you should have full ownership of all your assets
and access to all services at no additional cost and no

hidden fees. Need your website updated or an extra email
blast to go out this month? No worries. It's all covered with me.
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Inconsistent support or communication.

If you're outsourcing, it's likely because you need someone else's guidance
and expertise. Be sure you are working with someone who keeps
communication open and is able to take the reins. You may not even know
what you need or even know what to ask for. You don't want to have to
constantly reach out to ask to have things done. That's why you
outsourced! 

But remember communication goes both ways. If a website design needs
your approval to move forward and you don't provide information that is
needed, they are then waiting on you. 

Guaranteed leads or sales.
No marketing agency can guarantee leads, follows, clients, or sales. If they
say they can, that's a big red flag. For example, if someone guarantees to
increase your following on social media by 5,000 followers within a few
months, they are likely buying followers; Followers that will never buy from
you. The goal is to build awareness and trust in your brand with a real
audience. 

As marketing consultants, it’s our job to let you know what you need.
Collaborative effort yields the best results, but the reason you

outsource is to obtain guidance from a professional, not guide them.
Be sure whoever you work with makes the effort to guide you towards

success.

I believe in organic and transparent growth. Marketing
is about building trust in your business; It's just human

nature that this takes time. The key is consistency,
evaluation and adjustment. There is a better solution!
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It’s really that simple; One unbiased experienced professional who can
seamlessly manage, create, and coordinate everything your business needs
for marketing success. 

I'm Lindsey, owner of Burda Marketing, and I offer you a professional
partnership with proactive ongoing service, which frees up your time to focus
on your business while a strategic marketing plan is put into action to gain
your business the recognition it deserves.

If you are a service-based business or entrepreneur, looking for an unbiased
marketing partner to help you scale your business online, then we  might be
the perfect fit for each other. With over a decade of experience helping small
businesses around the world, you too can scale your business with a
complete and personalized digital marketing package that includes
everything you need for your business’s marketing success. 

You and your business deserve a marketing partner who wants to see you
succeed.

There's a 
better solution.
One professional.  Multiple services. 
Better Results. 

You have options!
(Just look below)
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Start a partnership.
The marketing partnership and creative
services package includes: 

A la carte options available

Website DesignBrand
Development

1.5-hour audit +
consultation 

Let’s hop on a Zoom
session to discuss a
plan of action to
improve your
marketing efforts.

Everything you need for a complete and effective digital presence for just one monthly
fee (various price points available for all budgets). Includes the study of your market,
competitors, and ideal client. Help you identify and understand what your prospects
need and how you can fill that gap in the market. I manage the planning, strategy, and
creative efforts to attract your ideal client and capture leads so you can focus on
scaling your business. This package includes:

Brand development 
Website design and management
Social media content creation and management  
Lead generation and email marketing 
360° digital strategy
Ongoing proactive partnership

Starting at $899/mo 
(Includes 8-hours of assistance per month)

Get started!

It's a must for
business in today's
digital world, but are
you managing it
effectively?

It's more than a website,
it's your reputation. Let's
design a site that makes
an impact on your ideal
client. 
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What else you should know.

We work as partners
I handle the bulk of the work; the research, creativity, management, and
maintenance of your marketing efforts. But I need your voice, your passion,
and knowledge to share with your audience.

You have full ownership of your assets
You have control of, and own, all your marketing assets from day one. I will
never gate keep your marketing assets or hold them for ransom (That
happens more often that you think!).

I'm proactive, not reactive
I am proactive, here to offer an unbiased eye, new strategies, ideas, and
creativity. I won’t sit back waiting for you to ask for help. I continuously work
to improve your visibility online. I am invested in your success.

Let's build a digital presence
that brings you leads.
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Book Now

hello@burdamarketing.com
+1 (717) 379 2922

Small business 
marketing made easy.

Book your FREE consultation today! 
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